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Agenda: 
•   Kentucky Workforce Development System Today 

• Background and Current Perceptions 

•   Kentucky Workforce Development System Future 
• Name 
• Logo 

•   Survey Results 
•   Brand Guidelines Overview 
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Brand Driver Statement: 
Compassionate Advisors, Empowering Solutions, Inspiring People 

Brand Promise: 
As a team of experts, we are dedicated to providing Kentucky employers 
with a qualified, skilled workforce and the people of Kentucky with career, 
job training and educational opportunities. 

With the unique ability to connect employees and employers through the 
combined efforts of state and local partners, we will become a valuable, 
competitive and best-in-class asset in the growth of our regional and 
national economy.  

By guiding, empowering and inspiring our customers, we will continue our 
mission to create success stories across the Commonwealth.  
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Where we are today: 
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Consumer Perceptions 
Current Logos 
OET Intercept Survey Results 
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•   313 Respondents from intercepts on OET site 
•   Identified by which region they reside in 
•   Shown current regional logo 
•   Asked if they were aware of or have seen logo before 
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Top 5 Attributes: 
Government 
Basic 
Professional 
Approachable 
Old-fashioned 

RESULTS Perception of current logo
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Additional Comments 

“Very specific to Kentucky & that’s the best part.” 
“At first glance I thought the 'O" stood for Ohio” 
“It shows the state of Kentucky which I like” 
“Not appealing to any of my senses” 
“Simple and direct” 
“Not sure what it really stands for” 
“Does not convey the message well” 
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Brand Identity 
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The Future: 
New Brand Identity 
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What a logo can do 

• Create a strong consistent 
brand expression 
• Breakdown silos 
• Build credibility and trust 
• Help organize a system 
• Create budget savings & 
efficiencies 
• Boost morale 
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What a logo can’t do 

• Make a bad experience better 
• Change perceptions overnight 
• Tell the whole brand story 
• Train, educate or find someone 
a job 
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We asked the people and employers of 
Kentucky… 
”What do you think of our new identity?” 



Consumer Perceptions 
Kentucky Career Center 
OET Survey Results 
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Top 5 Attributes: 
Friendly 
Approachable 
Modern 
Professional 
Organized 
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74% YES 26% NO 

More likely to consider using the workforce system 
for job seeking purposes?: 
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Comprehensive Summary/Conclusions 
Respondents are open to change to the system as a whole  
Consumers seeking entire system change (not just logo) to optimize total 
brand experience.  
Approximately 55% of Job Seekers and Employers have some awareness of 
current regional logos, leaving approximately 45% of respondents unaware 
of current regional logos.  
There is an opportunity to create a larger presence and increase 
awareness across the state of Kentucky  
Consumers feel the new branding is working harder and communicates: 
Friendly, Approachable, Modern, Focused, Efficient, Knowledgeable, 
Professional, Credible, & Organized  
Kentucky Career Center is preferred by both Employers, Chamber, and Job 
Seekers  
Large majority of respondents are more likely use the system a#er seeing 
new logo. 
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Architecture 
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Bringing our new identity to life 
Masterbrand Applications 
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Bringing our new identity to life 
Regional Applications 
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Brand Guidelines 
Snapshot 
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Brand Guidelines 

Brands are intangible entities that exists in the mind of 
consumers. The key to creating a memorable and successful 
brand is consistent and engaging usage over a prolonged 
period of time. Brand Guidelines are the key to creating such 
consistency, and must be held as the ultimate authority and 
benchmark at all times. 
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Brand Guidelines 

The Kentucky Career Center Brand Guidelines will 
provide specifications for all graphic areas that 
will be utilized to support the new identity across 
various media.  

Guidelines will include: 
Visual Tour 
Environmental 
Print 
Promotional 
Brand Mark 
Master Brand Mark 
Master Brand Signature 
Division Signatures 
Investment Areas 
Arrow Symbol 
Arrow Icon 
Pattern 
Cropping 
Color Palette 
Core Color Overview 
Print Specifications 
Photography 
Typography 
Layout 
Do-Nots 

Overview 




