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Our Goals:
e Create a unified & cohesive brand

* [ransform the brand experience

* Deliver a brand promise that puts the
customer first
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How we achieve these goals:

» Assess the landscape (interviews & audit)

¢ 10

¢ 10

entr

'y opportunities (customer journey)

entr

'y goals (brand driver & SORD)

e Organize the system (brand architecture)

e Create a brand (visual identity)




Brand Driver Statement:

Compassionate Advisors, Empowering Solutions, Inspiring People

Brand Promise:

As a team of experts, we are dedicated to providing Kentucky employers
with a qualified, skilled workforce and the people of Kentucky with career,
Job training and educational opportunities.

With the unique ability to connect employees and employers through the
combined efforts of state and local partners, we will become a valuable,
competitive and best-in-class asset in the growth of our regional and
national economy.

By guiding, empowering and inspiring our customers, we will continue our
mission to create success stories across the Commonwealth.
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Where we are today:
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Consumer Perceptions
Current Logos

OET Intercept Survey Results




313 Respondents from intercepts on OET site
* |dentified by which region they reside in
e Shown current regional logo

e Asked if they were aware of or have seen logo before
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RESULTS Awareness of logo

V), West Kentucky Workforce

“ Investment Board 42% YES 57% NO
** GREEN
‘;* FRIVER

AT 72% YES 27% NO
ONE-STOP

Barren Huvc@ﬁn&ngD\wn. Distrct 23% YES 76% NO

57% YES 42% NO
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RESULTS
Cumberlands
@oaxsoacs NETWORK

e
KENTUCKIANA

KENTUCKIANA WO RKS
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CAREER CENTERS

One Stop"fi'

Northermn Kentucky
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Awareness of logo

47% YES

41% YES

30% YES

77% YES

52% NO

59% NO

70% NO

23% NO

© 2011 Landor Associates



RESULTS

easiem wenucky’s

j@bsight -
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Awareness of logo

41% YES

25% YES

25% YES

70% YES

59% NO

75% NO

75% NO

30% NO
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RESULTS

Awareness of logo

33% YES 67% NO

84% YES 16% NO

Office of
Employment and Training
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RESULTS Perception of current logo

Top 5 Attributes:
Government

Basic

Professional
Approachable
Old-fashioned
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Additional Comments

“Very specific to Kentucky & that’s the best part.”
“At first glance | thought the 'O" stood for Ohio”

“It shows the state of Kentucky which | like”

“Not appealing to any of my senses”

“Simple and direct”

“Not sure what it really stands for”

“Does not convey the message well”
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Consumer Perceptions
Current Logos

Chamber & Employer Results




e 25 Respondents from SHRM and Chamber group
* |dentified by which region they reside in
e Shown current regional logo

» Asked if they were aware of or have seen logo before

Landor 16 © 2011 Landor Associates



RESULTS

And

Cumberlands
@onxronc: NETWORK

Landor

Investment Board

}-ﬁ% West Kenti.ucky Workforce

AR

KENTUCKIANA

Awareness of logo

83% YES

50% YES

100% YES

80% YES

17

17% NO

50% NO

0% NO

20% NO
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RESULTS

KENTUCKIANA

st

CAREER CENTERS

One Stop"ﬁ

Northern Kentucky

<

ONCENTRATED EMPLOYMENT PROGRAM, , INC

Eastern Kentucky’s Workforce Solution
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Awareness of logo

0% YES

67% YES

50% YES

50% YES

100% NO

33% NO

50% NO

50% NO
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RESULTS Awareness of logo

67% YES 33% NO

48% YES 52% NO

Office of
Employment and Training
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RESULTS Perception of current logo

Top 5 Attributes:
Government

Basic

Professional
Approachable
Old-fashioned
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Additional Comments QE.I.

Employment and

14

Hard to interpret with the state being in the "0””

(14 |”

Boring, plain, unprofessiona

14

Not impactful”
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Brand |dentity




Ihe strongest
logos tell simple
stories.

— Sol Sender

23 © 2011 Landor Assoc jates
Landor



What Is our story?

Guidance
& Growth
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The Future:
New Brand ldentity
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twest
Sticky Note
This slide originally contained a custom animation of the new brand logo. To view this animation, open the file call KY animation, posted separately.


What a logo can do

 Create a strong consistent
brand expression

e Breakdown silos
) * Build credibility and trust

Iq' e Help organize a system

Kentuc CreZte i dget sa\iings &
. u

Career Center ...

* Boost morale
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What a logo can’t do

* Make a bad experience better
* Change perceptions overnight

* Tell the whole brand story

) -Train, educate or find someone
Kentucky o8
Career Center
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We asked the people and employers of
Kentucky...
"What do you think of our new identity?”




Consumer Perceptions
Kentucky Career Center

OET Survey Results




* 313 Respondents from intercepts on OET site

e Shown new name and brand identity
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Top 5 Attributes:

Friendly )

Approachable KentUCky
Moderr Career Center
Professional Caree Employer

Organized
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Additional Comments:

Association with the Government
“It seems more modern, less old government system like.”
“Yes, Less Government/State”

“The new logo seems less impersonal and reeks less of
government mediocrity.”

Change in Overall Perception

Many, many unemployed workers have no idea where to go for help. And when
they do find out, it's like pulling teeth to find out what services are offered. The
office and logo need to project friendliness, trust, and a sense of
‘partnership.”

“Yes, it shows services other than just unemployment benefits.”

“It shows that the state is continuously looking to improve and grow as
the needs continue to grow.”
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Additional Comments

Employers & Employee Connection

“It seems more youthful. | think this will make the system more approachable
and would earn trust with new professionals.”

“This appears to have a connection with employers.”

Trusted Partner & Guidance

“Yes. With a much more simple and approachable logo and motto, I'd be
more at ease during trying times.”

“| believe it could make others feel more confident that there is a place to turn
when we need help.”

“Yes, it's not just a place for unemployment, but a resource of more
opportunities.”

“Makes you feel more like you are finding a new career and not just work.”
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Additional Comments

System as a Whole

“It might change my initial perception, but what matters to me is how
efficiently and courteously the system actually works.”

“It’s inviting, not so cold and boring.”
“just a name change does not improve the system itself.”

“The new logo is great, but that will not change the current perception of the

One-stop. The staff and management need to be re-focused on the customers
needs.”

“The Logo appears to be more friendly and approachable - however my
perception of the system depends on the actual encounter at the
career center itself.”

“I am hopeful for anything new for the system to try.”

Landor o0 © 2011 Landor Associates



),
Kentucky
Career Center

Employer

More likely to consider using the workforce system
for job seeking purposes?:

74% YES 26% NO
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Consumer Perceptions
Kentucky Career Center

SHRM & Chamber Results




* 25 Respondents from SHRM and Chamber group

e Shown new name and brand identity
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Top 6 Attributes:

Focused )

Friendly Kentucky
Approachable Career Center
Contemporary aree Employer

Professional
Modern
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Additional Comments

“The old one screams unemployment office.”
“Seems to be more professional and state of the art”

“It better encompasses what the system is about.”

“Good branding always improves the feeling of something. However, it is the
product behind the logo that matters.”

“Yes, clean, fresh, organized and focused on direction. The other logo with
letters trying to create a path gave the perception of disorganization®

“Yes...more like a service, instead of a complicated system.”

Landor o5 © 2011 Landor Associates



),
Kentucky
Career Center

Employer

More likely to consider using the workforce system for
hiring or training purposes?:

71% YES 290% NO
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Survey Conclusions




Overall Conclusions: Job Seekers

Many are very receptive to the new system & seek entire
system change

74% would be more likely to consider using Kentucky
Workforce System after seeing new identity

Name: 65% preferred the Kentucky Career Center name

Familiarity with OET logo: 84% aware
(Note: survey taken from OET site)

Familiarity with which regions: ~55% of Job Seekers have
some awareness of current regional logos, leaving ~45%
of respondents unaware of current regional logos

58 © 2011 Landor Associates
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Overall Conclusions: SHRM and Chamber

Many are very receptive to the new system & seek entire
system change.

71% would be more likely to consider using the Kentucky
Workforce System after seeing new identity.

Name: 48% preferred the Kentucky Career Center name
Familiarity with OET logo: 52% unaware /48% aware

Familiarity with regional logos: ~56% of Chamber & Employers
have some awareness of current regional logos, leaving ~44%
of respondents unaware of current regional logos

59 © 2011 Landor Associates
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Comprehensive Summary/Conclusions

Respondents are open to change to the system as a whole

Consumers seeking entire system change (not just logo) to optimize total
brand experience.

Approximately 55% of Job Seekers and Employers have some awareness of
current regional logos, leaving approximately 45% of respondents unaware
of current regional logos.

There is an opportunity to create a larger presence and increase
awareness across the state of Kentucky

Consumers feel the new branding is working harder and communicates:
Friendly, Approachable, Modern, Focused, Efficient, Knowledgeable,
Professional, Credible, & Organized

Kentucky Career Center is preferred by both Employers, Chamber, and Job
Seekers

Large majority of respondents are more likely use the system after seeing
new logo.
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Architecture




Architecture;

e Consumer Services Strategy

 Puts the customer first
* Helps unify the brand
o Simplifies a complex system

* Allows room for growth




Master Brand

)

Kentuc
Career ggnter

)

Kentuc
Career ggnter

Career Training Employer

Service Driven Sub-brands

Kentucky Kentucky Kentucky

Career Center Career Center Career Center

Career raining Employer
Specific Sub-brand Sub-sets and Programs

) ) ) )
Kentucky Kentucky Kentucky Kentucky Kentucky Kentucky
CareerCenter CareerCenter CareerCenter CareerCenter CareerCenter CareerCenter
Career Career Training Training Employer Employer
Benefits Job Seeker Technical Education Vocational Rehab Networking Economic Development
Workforce Investment Areas
) ) ) ) ) ) ) ) ) )
Kentuc Kentu Knmuca Kentuc Knntuc'lg Kentuc Knntuca Kentuc Kentuc Kentu
Career Center Career Career Center Career Center Career Center Career Center Career Center Career Center Career Center reer
Barren River Northern Kentucky TENCO Uncoln Trail &u&r&;}r{lcagds West KY Warkforce Bluegrass KentuckianawWorks Green River Area J%aéstgt)(enmcky
Netwark
Kentucky l()entud(y K)entutky Kentucky Kentucky Kentucky Kentucky l()zntud(y l()zntucky Kentucky
Career Center Career Center Career Center Career Center Career Center Career Center Career Center Career Center Career Center Career Center
Carees Emoloyer Career Enplayer Career Tra Employer Caree Emol Career Employer Career Emoleyer Carees Employer Career Emplayer Career Employer Career Enplayer
Bamen River Northern Kentucky TENCD Lincaln Trail \'C}Jan&%r,t(agds WestKYWarkfarce Bliegrass Kentuckianawarks Creen RiverArea jEnahsSgeyn:t Kentucky
etw!
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)
Kentucky

Career Center
Barren River

)
Kentucky

Career Center
West KY Workforce

Landor

)
Kentucky

Career Center
Northern Kentucky

)
Kentucky

Career Center
Bluegrass

)
Kentucky

Career Center
TENCO

)
Kentucky

Career Center
KentuckianaWorks
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)
Kentucky

Career Center
Lincoln Trail

)
Kentucky

Career Center
Green River Area

)
Kentucky

Career Center
Cumberlands
Workforce

Network

)
Kentucky

Career Center
Eastern Kentucky
JobSight
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Bringing our new identity to life
Masterbrand Applications




Ne Eit:
Opportunity

Kentuc

Care :
Career TerEmepme r Find your next OPportunity @ KCC goy
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Supply
Your
pDemand.

Looking for gquality employees?

we can help.
)]
Kentucky
Career Center
employer
4 vour business 5affing @ KCC =
67
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Terminal-Baggage Claim
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KY Agencies | KYSewices | Seorch [EEEEEEG_—_—_————

) links

)
Kentucky ) Online Services
Cal'eer center yei ) Community

Home Sewdh Employrs Trsiing LocationFinds SiteMep.

Online Services

+ Usemployment O3l Aling
+Job Search and Reglstration
+Job Search Contact Reporting
+ Employer BecronicServices
+ Employes Reglstration-

+ Post Job Order

Areas of Interest

+ 2010 Worktorce Iwestnent
ActAnneal Report

+ Calendar of Evests
+ DET Programs & Sewkes
+ Local Area Contact Ust

The Kentucky Office of Employment and Tralning Is part of the Department of Workforce Investment. Office of Employment « Keatecty Glucstion 284
and Tralning Staft provide Job services, unemployment Insurance services, Labor Market Infomation, and training opportunities. Workiur e Development

+ Department of Workforce
estnent

American Recovery and Rehvestment A

PR Medin it | Sales Media Kit | ntesest Based Ads | Report a Bug | Covections | Cantact Us | Site Map | Patents | obs at KWS | Supgler Information
©2011 KWS Tesms of Use and Privacy Py and Safesy Information Allsights reserved
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)
Kentucky

Career Center
Career

Lorem ipsum color sit amet, consectetur adipisicing
€iit, sed do elusmod tempar InCidount ut labore et
Gokre magna aliqua Ut enim 20 minim veniam, quis
NOStud exercitation ullamco Labors nisi ut liquip

€ ea CommOdo consequat Losem ipsum dokr sit
amet, consectetur adipisicing elt, sed do elysmod
tempor InCigiaunt ut Labare et Gokre magna Jiqua
Ut enim 20 minim veniam Quis nostrud ml’(?lal
uliamco laboris nisi ut Jiquip ex ea commodo

Lorem ipsum Gojor Sit amet, consectetur adpising elit, 5addo et exea commrepremoiit

Why Kentucky Career
Center Works?

Lorem ipsum dolor sit amet, cansectetus adipisicing
€lit, sed 60 elusmod tempor InCididunt ut iabose et
dolore magna aliqua Ut enim ad minim veniam, quis
nostrud exescitationuliamco laboris nisl ut Jiquip
€X €3 COMMOodo consequat.

Services Offered
to Job Seekers

+ Duis aute fure dokr In reprehenderit in

* Violptate velt esse cliium sokre ey fugiat nulla
+ Excepteur sint occaecat cupidatat non proisent
+ Culpa qui officla desenynt MOlIt anim id est

+ Duls auyte fure Soks In reprehendenit in

+ Volptate velt esse clium sokre ey fugliat nulla

Why Job Seeekers use
Kentucky Career Center

* Duis aute hure 6olor In reprehenderit in
*Voluptate velit esse Clilum dolore ey fugiat nulla
* Excepteur sint occaecat cupidatat non proident
+Cuipa qui officia desenynt malit anim id est

* Duls aute hure olor In reprehenderit in
*Voluptate velit esse Clilum dolore ey fugiat nulla

Lorem ipsum dolor it amet, consectetus adpisicing
&lit, sed 60 elysmod tempor incididunt ut labore et
(doiore magna aliqua Ut enim ad minim veniam, quis
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Placeme

Employment Database

)] ky" - =
Kentuc

Career Center

Career

Landor

Secondary
Education
Workplan A

p—_

Kentuc
Career gﬂter

2012
Corporate
Qutlook

Kentuc
Career tl:(eynter
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Vocational
Directory

2 )
Kentucky Ky
Career Center Kentutc B
Training E:;ﬁ:s:r (]
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)
Kentucky

Career Center
Career Training Employer
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Bringing our new identity to life

Regional Applications




Kentuc
Career Center
Lincoln Trall
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P
>

Kentuc
Career (I:(eynter

Career Training Employer
Lincoln Trail

+1.502.564.7456 918 North Mulberry
asmith@kcs.com Elizabethtown, KY 42701

Alice Smith
Career Advisor

78
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)

ﬂ Kentucky —
Career Center -
Work Ready Communities

Dear Community Leader,

\Lorem ipsum dolor sit amet, consectetur adipisicing elit, sed do eiusmod 1empor incididunt ut |abore
et dolore magna aliqua. Utenim ad minim veniam, quis nostrud exercitation ullamco \aboris nisi Ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velitesse cillum
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, suntin cuipa qui
officia deserunt mollitanimid est laborum.

1 Sedut persuiciat'xs unde omnis iste natus error sit voluptatem accusantium doloremaue laudantium,
totamrem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta

. sunt explicabo. Nemo enim ipsam yoluptatem Quia voluptas sit aspernatur aut odit aut fugit, sed quia

| consequuntur magni dolores 20s qui ratione yoluptatem sequi nesciunt. Neque porro quisquam est,
qui dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numauam eius modi
tempora incidunt ut \abore et dolore magnam aliquam quaerat yoluptatem.

At vero eos et accusamus et justo odio dignissimos ducimus qui planditiis praesem’xum yoluptatum
deleniti atque corrupti quosS dolores et quas molestias excepturi sint occaecati cupiditate non provi-
dent, similique suntin culpa qui officia deserunt mollitia animi, id est laborum et dolorum fuga. Et
harum quidem rerum facilis estet expedita distinctio. Nam \ibero tempore. cum soluta nobis est
eligendi optio cumaue ninil impedit QU minus id quod maxime placeat facere possimus. omnis
yoluptas assumenda est, omnis dolor repe\\endus. Temporibus autem Quibusdam etaut officiis
debitis aut rerum necessitatibus saepe eveniet ut et voluptates repudiandae sintet molestiae non
| recusandae.

Sincerely.
Tom West

Executive Director
Kentucky Career Center |nvestment Board

Career Training employer 918 North Mulberry Elizabethtown, Ky 42701

8 North Mulberry Elizabethtown, KY 42701

T ————————

Landor
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Brand Guidelines
Snapshot




Brand Guidelines

Brands are intangible entities that exists in the mind of
consumers. The key to creating a memorable and successful
brand is consistent and engaging usage over a prolonged
period of time. Brand Guidelines are the key to creating such
consistency, and must be held as the ultimate authority and
benchmark at all times.

81 © 2011 Landor Associates
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Brand Guidelines

Overview

The Kentucky Career Center Brand Guidelines will
provide specifications for all graphic areas that
will be utilized to support the new identity across

various media.

Guidelines will include:

Visual Tour
Environmental

Print

Promotional

Brand Mark
Master Brand Mark
Master Brand Signature
Division Signatures
Investment Areas
Arrow Symbol

Arrow Icon
Pattern
Cropping

Color Palette
Core Color Overview
Print Specifications

Photography
Typography
Layout
Do-Nots

Landor

{K) ntucky
E C:reer Center

82

-
Kentuc|
Career Center
Career

e
o gﬂ'e'?g.xer
1
K) )
entuc| K
Career Cénter Caelgtel:'cgel:-lter

Employer
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Brand Guidelines

Visual Tour
Kentucky Career Center Workforce Identity Guidelines 2011 4
A VISU8| Tour SeCtlon IS InC|Uded In the gUIdellneS Introduction ) Look & Feel Core Brand Mark Arrow Symbol Color Palette Photography Typography Grid System Do Nots
Erwironmental
to serve as a guide and benchmark of how to

bring the identity system to life in various formats
and media. The examples shown can be used as a
basis to create initiative artwork and design B

templates, or simply as a starting point of Next EXit:
inspiration for designers when creating various Pportun'ity
brand collateral. | oisa,

Land()r 83 © 2011 Landor Associates



Brand Guidelines

Brand Mark

The brand mark section outlines all acceptable
versions of the new Kentucky Career Center
identity system, including Master Brand Mark
and the 3 Divisional Marks. Specifications on
signature lock-ups, preferred color versioning,
minimum sizing and clear space are all cover
in this section.

Landor

Kentucky Career Center Identity Guidelines 2011

Look & Feel ) Core Brand Mark

Master Brand Mark

Introduction

Master Brand Signature
Division Signature

Investment Areas

Arrow Symbol

Color Palette

Photography Typography Grid System Do Nots

Components of the core mark

The Kentucky Worksmart Core Mark consists of two
elements: the Arrow Symbol and the Logotype. The
Logotype always appears with the Arrow Symbol in the
approved size relationships shown throughout these
standards,

The position, size, color, spatial and proportional
relationships of the elements of the mark have been
carefully determined and may not be altered,

A. Arrow Symbol
The arrow symbol may be used without the logotype as a
symbol of guidance and growth or as part of a pattern.

B. Logotype

The logotype is a carefully typeset version of the name
Kentucky WorkSmart. The logotype should never be
altered or used without the Arrow Symbol.

A

)

[ Kentucky

_Career Center

84
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Brand Guidelines

Arrow Symbol

The Arrow symbol is a crucial element to the new
identity, and it can be used in various ways to
create a richer brand experience and to

further visualize and communicate the brand's
core purpose. All of the acceptable usages of the
Arrow Symbol are detailed in this section.

Landor

Kentucky Career Center Identity Guidelines 2011

Introduction Look & Feel Core Brand Mark ) Arrow Symbol Color Palette Photography Typography Grid System Do Nots
Arrow lcon
Patterns
Cropping Device

Division Patterns A.

Each division has a signature pattern designed to become
avisual metaphor for their area of expertise.

A. Career

Utilizing the Career division's assigned PMS color this
pattern repeats the arrow in a consistent size creating a
feeling of confident forward movement/motion.

B. Training

Utilizing the Training division’s assigned PMS color this
pattern repeats the arrow in a series of three consecutive g
sizes as to visually represent constant grow th, dynamic
movement and active learning

C. Employer

Utilizing the Employer division's assigned PMS color this
pattern repeats the arrow at a consistent size in a back
and forth linear movement. This juxtaposition of back
and forth direction is representative of the employer
employee relationship.

85
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Brand Guidelines

Color Palette

Color plays a large role in visual recognition and
is an important part of the Kentucky Career
identity system. A detailed overview and color
specification chart for the core brand and its 3
divisions are included in this section to ensure
consistent usage.

Landor

Kentucky Career Center Identity Guidelines 2011

Introduction Look & Feel Core Brand Mark

Arrow Symbol

) Color Palette

Master Brand Palette

Photography Typography

Division Palettes
Print Specifications

Layout Do Nots

Color Palette

Color always plays an important role in communicating
our brand.

The KCC color palette was chosen to be bright, optimistic
and contemporary. The core KCC green was inspired by
the green in traffic lights that guides us to move forward
as well as the Kentucky geography. This is the color that
isused most often as it is the master brands signature
color.

Strong secondary colors were chosen for each service
division to compliment and differentiate. A tertiary
palette supports each divisional core color with a dark
and light that fits each divisions personality.

Career
Division

Training
Division

Career
Division

86
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Brand Guidelines

Photography

Kentucky Career Center Identity Guidelines 2011 21
In thIS SeCthn photography Style |S addressed as Introduction Look & Feel Core Brand Mark Arrow Symbol Color Palette P)g::zzgraphy Typography Layout Do Nots
in relates to both portraiture of customers and .
employees as well as the environments in which
they interact and work. Photography is one of the Photography
key ways we put a face and personality to our 12i;’;}i&;ﬁé;@gé@}’;ﬁ;@;ﬁL;f,z;fﬁ;,“_;‘?;‘;;;s
oy . . natural lighting and bright, optimistic settings. It is
braﬂd aﬂd |t |S CrUCIa| tO fO“OW bOth the aeSthet'C fﬂend\y,inassgum\ngfirwar?j—lhinkmgand\gnduswe‘
. . It should be focused on the end goal of where
and emotional look, tone and feel set out in the ourconsumerwanrtsmoﬁelandsfoulq;a;med
accompanying emotional tone of satisfaction any
gu | d el n eS . EZ:—,zdeOT;‘:Cih;g!se‘?;i:amd motivate us, and do the

Portraiture
People are at the core of what we do and thus should
play a strong role in photography. Each division has

A. Career
People are at the core of what we do and thus should
play a strong role in photography. Each division has

B. Training
People are at the core of what we do and thus should
play a strong role in photography. Each division has

C. Employer
People are at the core of what we do and thus should
play a strong role in photography. Each division has
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Brand Guidelines

Typography

Our core typeface was chosen for its modern,
confident and approachable style, who’s
character creates a unique and ownable brand
mark. This typeface is not a standard, universal
typeface, and therefore must be purchased both
internally and by all outside design and marketing
vendors. A secondary typeface is also specified
for limited circumstances when the core font
cannot be used.

Landor
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Typography

Neo Sans Pro is the one and only typeface used to
communicate in materials produced for Kentucky Career
Center. It is a sans-serif typeface prized for its detail

and strong presence. It is friendly, unassuming honest,
approachable and at the same time, an extremely flexible
and highly-legible typeface.

The use of a secondary typeface is permitted In limited
situations only.

secondary typeface

Neo Sans Froregular

Neo

Neo Sans Profight Neo Sans ro medum
ABCDEFGHIKLMNO ABCDEFGHIJKLMNO
PQRSTUVWXYZAAD PQRSTUVWXYZAAD
abecdefghijkimno abecdefghijkimno
parstuvwxyzadg pqrstuvwxyzadg
01234567898&?I£S 012345678987!£$
secondary typeface

Helvetica

ABCDEFGHIJKLMNO

PQRSTUVWXYZAAQ

abecdefghijkimno

parstuvwxyzaae

0123456789&7!£$

Sans Pro

Neo Sans Arobold

ABCDEFGHIJKLMNO
PQRSTUVWXYZARG
abecdefghijkimno
pqrstuvwxyzadg
0123456789&?!£$
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Brand Guidelines

Layout

Guidelines for laying out print collateral such as
business cards, brochures, and other published
materials are found in this section. Specifications
are to be used as a basic foundation to build a

range materials from.

Landor
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Layout and Grid System

Kentucky Career Center materials should be based on
aa simple even-column grid that gives structure to

content and ensures consistency. The number of columns

in the grid can vary depending on the size of your
communications pieces, as long as they are of an even
number. Vertical formats are encouraged

A 1/2 inch border is standard on all KCC print materials.
The purpose of the border is to compensate for digital

printing and provide a frame for the contents of the page
layout. A border also lends a clean, professional tone to

KCC materials. The border can be adjusted on its inside
dimension to compensate for a spreads interior gutter
along it's spine.

A. Six-Column Grid-Booklet Cover

B. Four-Column Grid-Pamphlet Cover

C. Six-Column Grid-Booklet Spread

Job
Seeker
Services

)
Kentuc
Career l':(eymer
Career

Why Kentucky Career Why Job Seeekers use
Center Works? Kentucky Career Center

- R

Services Offered
10 Job Seekers

«Volpreveltesseclum o gt e

Loremiaumdoor i ame  osactensadpiing ot sed o it sigdp e x e commeprendit.
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Brand Guidelines

Do-Nots

Some say “Rules were meant to be broken”.
We say, “Maybe about .3% of the time”.

This section outlines in extensive detail various
examples of identity executions that are
unacceptable and would be detrimental to the
success of the brand should they be allowed.

Landor
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KCC Mark Unacceptable uses

To preserve the integrity of our Kentucky Career Center
mark, never alter the approved coniguration, substitute
elements, or deviate from the guidelines discussed in the
preceeding sections.

To the right are examples of misuses of the Kentucky
Career Center mark

A. Do not changed approve colors of the mark.

B. Do not reposition elements.

C. Do not alter the orientation of the Arrow Mark

D. Do not place on background that provides
insufficient contrast.

E. Do not enclose in a shape.

F. Do not rearrange or resize elements

)
Kentuc
Career é(gnter

)

Kentuc
Career (I:(gnter

(
Kentuc
Career é(eynter

)
Kentuc
Career é(gnter

)

Kentucky
Career
Center
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Next Steps

Finalization and Deployment of Brand ldentity Guidelines

Deployment Date: June 30t




